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icture yourself
relaxing on a sunny
Mediterranean
beach in a few
years’ time. Will you have chosen to go in June, when
the mercury’s in the mid-20s, and the ice-cubes in your
glass don’t melt until you’re half-way through your
cocktail? Or will you be travelling with kids in August,
when it’s more than 30C, and the sand’s so hot you
can’t walk down to the sea without your flip-flops on?
Whichever your preferred time, the temperatures in
your favourite Mediterranean resorts may soon be far
toastier than you’re used to, with scientists predicting
that, as early as 2070, the average global temperature
may have increased by between four and six degrees.
Scientists have been giving this warning for some
time, but what I hadn’t appreciated, until a lively session
at the Responsible Tourism in Destinations conference
in Manchester last week, was that temperatures during
a heat-wave in Europe could reach eight degrees more –
making Greece as hot as 47C – surely too hot for comfort.
I’m planning on still being alive in 2070 (though I’ll be
too old for building sandcastles on the beach), and it’s
terrifying to think of the chaos the planet might be in.
But rather than simply debating the issues, the focus
at this year’s RTD conference was on the processes by
which the travel industry could bring about change.
I was inspired to hear about Thomson Cruises’
achievements in reducing its carbon emissions, and the
work that the International Hotel Partnership has done
on carbon reporting and human trafficking.
It was also interesting to hear VisitEngland’s chief
executive and the chair of Abta’s UK Leisure and Tourism
Group underline the importance of agents in promoting
responsible holidays – whether selling more sustainable
places to stay or supporting local heritage here in the UK.
You can read stories from the conference on pages 5,
8 and 9, and more on ttgdigital.com. And next time you
sell a summer sun holiday, spare a thought for a time
50 years hence when those destinations might be
unrecognisable – and ask yourself if you are playing
your part in safeguarding holidays for the future.

It’s easy to get in touch – you can email me
pjacks@ttgdigital.com – or tweet me
at twitter.com/philippajacks
TTG is The Official UK
Global Media Network
Partner of WTM 2014
ttgdigital.com/wtm

41
04 NEWS.

28TOOLKIT.

08 Conference report: News from
RTD8 in Manchester
10 TTG Interview: SuperBreak’s Jane
Atkins and Graham Balmforth on the
tour operator’s rebrand and strategy
12 City: Patrick Whyte on the results of
the Thomas Cook/Co-op joint venture
14 Aviation: Delta Airlines celebrates
its move into Heathrow’s Terminal 3
16 Cruise: Regent Seven Seas launches
a retail training programme
18 Luxury Travel: Consumer trends
among the UK’s affluent under scrutiny
at upcoming ttgluxury Seminar
20 The week in travel: Sunvil adds
historic properties in Portugal, while
Travel 2 invites agents to throw another
shrimp on the barbie

28 Selling Power: Can a travel firm
thrive without a web presence? Chloe
Cann meets Highgate Travel to find out
31 Technology: How to stay on the
right side of Google’s new regulations
34 Marketing Magic: We join TTG
competition winner Ben Corp for his
consultancy session with Flagship
35 Get Ahead: Why recruiting
outside the industry is working for
Holidaysplease
36 Mystery Shopper: It’s Sunninghill
and Chobham vs the internet in a
battle for a Bahamas booking

22 INTELLIGENCE.
Amadeus research: Achieving
seamless travel is likely to be
hampered by a lack of coordination

26TALK.
27 Chris Lee takes
stock of the current
environment facing
travel businesses:
“Crucially for our industry,
consumer confidence is on
the rise again.”

38

41 FEATURES.
41 On Our Radar: Clipper sailing and
luxury fort living – Katherine Lawrey
has a grand day out in the Solent
43 Caribbean: Swimming pigs and
other Bahamian selling points, plus
60 Seconds with the ministry of
tourism; Pippa Jacks checks out Sandals
LaSource in Grenada; advice for taking
under-fives to the Caribbean; plus
Olympic champ Rebecca
Adlington’s Palm Island
swimming workshops

62GETAWAY.
TTGina with all of the latest
gossip
10.04.2014

03

